
Meeting Between Federal Reserve Board Staff  
and Network Branded Prepaid Card Association 

July 30, 2010 
 
Participants: Louise Roseman, Jeffrey Yeganeh, Geoff Gerdes, Jennifer Davidson, David Stein, 

Ky Tran-Trong, Elizabeth Kiser, Stephanie Martin and Dena Milligan (Federal 
Reserve Board) 

 
Terry Maher (NBPCA, Baird Holm), Donald Mosher (NBPCA, Schulte Roth & 
Zabel), Jonathan Palmer (NBCPA, FSV Payment Systems), DJ Park (NBPCA, 
Pillsbury Law), Judie Rinearson (NBCPA, Bryan Cave), Michelle Sullender 
(NBPCA, Simon Malls Gift Cards), Kirsten Trusko (NBPCA) and Scott Qualls 
(BB&T) 

 
Summary:  Staff of the Federal Reserve Board met with representatives of the Network 
Branded Prepaid Card Association (NBPCA) to discuss the interchange fee provisions applicable 
to prepaid cards under the Dodd-Frank Wall Street Reform and Consumer Protection Act (“the 
Act”).  NBPCA is a trade association that focuses exclusively on network-branded (also known 
as “open loop”) prepaid cards.  Among the issues discussed by NBPCA’s representatives at the 
meeting were: the general attributes of prepaid cards; the types of network-branded prepaid 
cards; the account structures of prepaid cards; the differences between the prepaid and debit-card 
transaction processes; and the types of fraud unique to prepaid cards.  A copy of the handout 
provided by NBPCA at the meeting is attached below. 
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Network Branded Prepaid Card 
Association!!

•  Nonprofit, inter-industry trade association 
•  Network branded (open-loop) prepaid cards are our exclusive focus 
•  First membership year: July 1, 2006–June 30, 2007 
•  Over 52 members representing >70% of the market cards 

About NBPCA 

NBPCA Mission 

•  Provide a fact-based voice to media, government and consumers 
•  Set the industry bar by developing recommended best practices  
•  Develop and share consumer education to help consumers optimize 

their experience with Network Branded Prepaid Cards 
NBPCA Role 

•  Highly interactive and participatory forum for thought leadership and 
collaboration to drive industry consensus and success 

•  Collective voice of industry and a trusted, credible point of factual information to 
industry, government, media and consumer groups 
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Network Branded Prepaid Card 
Association  

NBPCA: What We Do 

•  Educate: Consumers, government, media on the types of uses and unique 
applications for network branded prepaid   

•  Advocate: Actively seek meetings and opportunities for interaction with 
people and entities of influence 

•  Protect: Preserve ability to offer a competitive product set 
•  Promote: Assertively highlight the unique benefits provided by network 

branded prepaid products to consumers, government and businesses 

NBPCA: Core Principles in Serving Consumers 

•  Choice.   Access.  Transparency.   Education 
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* Some cards are selective authorization only, healthcare cards, promotional cards, etc.  
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NOTE: CAGR Based on 2006 to 2012 

Source: Mercator Advisor Group 

Copyright Mercator Advisory Group 2009 
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Mercator: 12 categories and 33 types of prepaid. Below are their “open loop” 
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Closed vs Open Loop 
Red= maybe be non-reloadable or reloadable'
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Sets of detailed transaction flows were shared with the 
Fed team reviewing prepaid for Reg E. We can also 
forward to you if helpful 
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